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Aspen is a distinguished community and tourist destination that draws people from all over the world.  
In winter, travelers from near and far enjoy world class skiing. Year-round, outdoor enthusiasts 
experience the many recreational activities that the region has to offer. Aspen is also rich in history and 
culture. It is host to many festivals including the renowned International Music Festival, Food & Wine 
Festival, and Ideas Festival, among many others. 
 

For many towns like Aspen, tourism is seen as a main instrument for maintaining and stimulating 
economic activities. Once recognized as an area destined for niche tourism, infrastructure, 
accommodations, and amenities naturally followed. These factors are all essential to sustain the viability 
of its tourist based economy then, now, and in the future.  
 

To a greater degree than most activities, Tourism Access, Lodging, & Mobility depends on a wide range 
of infrastructure and services. For Aspen, this includes the airport, roads, transit system, trails, as well 
as, hotels (lodging), restaurants, shops, and recreation facilities. Good infrastructure is a key factor in 
the tourist industry’s ability to accommodate and manage visitor flows and to satisfy their expectations.   
 

 
Figure 1.  Skiers above Aspen Downtown7 

                                                           
7Photo Courtesy: Kolacek, Zbynek. 
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KEY PERFORMANCE MEASURES 

 Total Short Term Beds (Pillow Count) 
 Occupancy Rates 
 Value for Price for Lodging 
 Total Non-stop Airline Routes / Trips 
 Total Number of Airlines Serving Aspen 
 Walkability, Bike ability, & Transit  

 
 

Visitors to Aspen can readily access the resort via air or ground transport, with a minimum of delays and 

at a competitive price. Once here, visitors find modern, safe and comfortable facilities and amenities that 

cater to those with moderate to luxury tastes in lodging. A mix of rentals, fractional ownership offerings, 

and short-term lodge beds result in a diverse array of lodging options. Well-developed transportation 

alternatives assure easy access to amenities and recreational opportunities. 
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From a sustainability perspective, tourism (and all that it entails) should aim to optimize the benefits it 
brings in terms of economic prosperity, activity, and jobs. At the same time, it is important to balance 
tourism with the need to preserve the natural environment and the integrity of the host community.  
 
Community stakeholders should be conscious of the trends and issues that will shape the future of 
tourism in general and Aspen in particular. This includes taking into account consumer behaviors and 
expectations in terms of value for money and the opportunity cost of choosing one place over another. 
This is coupled with the principles of responsible tourism which provides infrastructure and services that 
support economic, environmental, and social sustainability.  
 

Lodging  
 

Lodging, both in terms of the right quantity and quality, is a critical 
foundation of tourist communities. Aspen’s lodging history reflects 
the trend toward a premier resort while striving to maintain its 
“small town character”.  

Overall, the philosophy of the “Lodging Sector” contained in the 
2012 Aspen Areas Community Plan (p. 13) states it well:  

“The formulation of a strategy that replenishes the lodging base 
and factors a diverse lodging inventory is important to the long 
term sustainability of a visitor based economy. Without a 
diversity of lodging options, we limit the ability for future 
generations of visitors to experience the Aspen area and 
surrounding public lands.”8  

Over the years, the Aspen community has strived to strike the right 
balance between deluxe, moderate, and economy lodging to satisfy a 
diverse visitor population. This includes hotels, guest lodges, B&Bs, 
private homes and condos.  

Airbnb and like lodging channels are presenting an emerging 
opportunity in the lodging sector. Airbnb is “a community 
marketplace for people to list, discover, and book unique 
accommodations at a range or price points.”9 This presents an 
opportunity for property owners to utilize their property assets 
while filling in the lodging inventory where smart development of 
the built environment is desired. However, the total pillows (actual 
or potential) associated with Aspen’s Airbnb inventory is 
unquantified at this stage and may prove challenging to track. 

 

  
 
PERSPECTIVE  
 

According to the 2012 Lodging 
Study, one of the earliest 
expressions of what the 
Aspen lodging sector aspired 
to is found in the 1966 Aspen 
Area General Plan, which 
defined the Accommodations 
/ Recreation Zone District as: 

“…..encouraging varied and 
interesting development as a 
means of perpetuating 
Aspen’s prominence as a 
quality resort:”10 

Meanwhile, the 2000 Aspen 
Community Plan’s Economic 
Sustainability chapter called 
for a: 

“lively small scale down town 
with a varied choices of 
accommodation including 
small lodges”.11 

The 2011, Community Survey, 
the most beneficial type of 
development was identified 
as “essential businesses” with 
“diverse balanced lodging” 
coming in second.12 

 

                                                           
8  Aspen Area Community Plan, p. 13. via link: http://www.aspencommunityvision.com/page_1. Retrieved March 2016 
9 Airbnb Website/About Us/ via link: https://www.airbnb.com/about/about-us. Retrieved 07.06.16. 
10 Ibid.  
11 Ibid.  
12 Ibid. 

http://www.aspencommunityvision.com/page_1
https://www.airbnb.com/about/about-us
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From an economic sustainability perspective, community stakeholders have an important role to play in 
making sure that the optimal amount of lodging is available. Such would support the ideal of a leading 
international resort destination, a robust tourist based economy, and the interests of the local 
community. 

This does not mean an endless amount, but the right amount, mix, and quality to meet differing visitor 
expectations today and in the future. The key performance measures that offer a fairly good indication 
of lodging accessibility and “health” include:  

 Total Short Term Beds (Pillow Counts) 
 Occupancy Rates 
 Value for Price for Lodging 

 
These measures are presented on the respective dashboards at the end of the section. Each highlights 
the key data/trends and targets when established. 

 
Mobility 
 

   
Figure 3. Aspen Pitkin Airport13 Figure 4. Aspen Transit Center14  Figure 5. Aspen Walk / Bike15 

 
Air transport is essential for tourism, particularly for more remote destinations, like Aspen. Not only 
does a regional airport stimulate economic prosperity, but it also brings enormous benefits to 
economies by unlocking their potential for tourism and trade.  
 

Some of the economic & social benefits of air transport are that it: 
 

 Provides access to remote areas 

 Facilitates tourism and trade 

 Generates economic activity  

 Creates employment and opportunity 

 Increases tax revenues 

 Contributes to consumer welfare 
 
The increasing accessibility and availability of air travel has considerably enhanced Aspen’s tourism 
based economy. Air transport is now accepted as a fundamental pillar of the community and essential 
for economic sustainability. 
 

Officially serving Aspen since 1956,16 the Aspen-Pitkin County Airport has increased infrastructure 
capacity over the years to meet mobility requirements of its domestic and international visitors. 
Additional capacity has made Aspen more accessible at relatively more competitive prices.  

                                                           
13 Holder, Michelle. 2016.  
14 Babbie, Sheila. 2016. 
15 Babbie, Sheila. 2016. 
16 Aspen Airport Website/History. Via link: http://www.aspenairport.com/about-aspen-airport/history. Retrieved April 2016.  
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Meanwhile, stakeholders continue to look for a balance between the environmental, social and 
economic effects of increased infrastructure capacity. This means continuing to work closely with 
governments, planners, environmental groups, and the public to achieve this balance and to ensure that 
the right degree of commitment is made in time to meet mobility requirements. 
 

The key performance measures that provide a relatively strong indication of airline accessibility to Aspen 
include:  

 Total Non-Stop Airline Routes / Trips to Aspen 
 Total Number of Commercial Airlines Serving Aspen 
 

These measures are presented on the respective dashboards to follow. Each highlights the key 
data/trends and targets where established.  

Beyond the airport, visitors arrive in town using a range of mobility options including bus, shuttles, car 
(taxi, rental, Car-to-Go) and even bike. Development and mobility patterns of the Aspen have been 
dictated in great part due to the natural geography of the landscape. Aspen is located in the central 
region of the Colorado Rocky Mountains. It sits along the Roaring Fork River, a tributary of the Colorado 
River, about 40 miles (64 km) south of Glenwood Springs. Aspen is surrounded by mountain and 
wilderness areas on three sides: Red Mountain to the north, Aspen Mountain to the south, Smuggler 
Mountain to the east.  

Figure 6. Map of Aspen Downtown Core & Surrounding Area/Mountains17  

 
 
[Note: A larger version of this map is attached as Appendix 2] 

                                                           
17 Source: City of Aspen GIS/Mapping. Retrieved July 2016. 
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According to the Census Bureau, Aspen has a total area of 3.5 square miles (9.1 km2) with a population 
of approximately 6,658 (2010).18 Aspen proper was established on a grid pattern. The pedestrian 
oriented downtown (mall) is a prominent trademark. There are plenty of easy, paved trails for leisure 
bicycling and walking. There is also a free public transit system supporting in town mobility, as well as, 
connections with neighboring towns along the Roaring Form Valley.  

Walkability, bike-ability, and transit options are often rated among Aspen’s top amenities or attributes. 
This contributes to the attraction of and to a place and the visitor experience. In terms of sustainability 
this touches on all 3 aspects: environment (reduced traffic and emissions), economic (amenity and value 
added experience), and social (safety and well-being).  
 
The key performance measure that provides the best indication of personal mobility is:  
 

 Qualitative Ratings of Walkability, Bikeability, & Transit 
 

This measure is presented on the respective dashboard to follow. It highlights the key data/trends and 
targets where established to support continuous improvement.  
 

Current & Proposed Actions 
 
The Aspen community is seeking to strike a balance between preserving the small town character 
while still appealing to a thriving, diverse visitor base. Tourism Access, Lodging, & Mobility in complex 
is an important contribution to the community experience whether a visitor or resident.  
 
Lodging 
 
With a parallel interest in optimizing the lodging inventory to meet current and future needs, the 
Aspen community continues to look for ways to increase and/or improve the lodging stock at all levels 
and especially the moderate and economy categories. 
 
The 2012 Lodging Sector Study and Aspen Area Community Plan/Lodging Sections/Implementation 
Steps offer a good idea of the existing and proposed actions that are and can be taken to further 
optimize the lodging inventory and offerings. Some of the current and proposed actions described 
within include: 
 

 Coordinated efforts with lodging stakeholders 

 Small Lodge Preservation Program 

 Lodging Incentive Program  

 Zoning solutions: high density opportunities to attract younger generations 

 Public-private partnerships 
 
Tourism Access & Mobility 
 
Convenient and accessible access to a place, especially an international tourist destination, is critical 
to attracting visitors near and far. It is additionally important for people who take up residence in a 
more remote place. A number of existing and proposed initiatives are and can be taken to further 
optimize mobility to/from and within the Aspen area. To gain a fuller understanding of the tourism 
access and mobility efforts in the community explore these links: 
 

                                                           
18 US Census (2010). Via link:  http://www.census.gov/quickfacts/table/PST045215/0803620. Retrieved 04.10.16 

http://www.aspenpitkin.com/Portals/0/docs/City/Comdev/Long%20Range%20Planning/2012%20Lodging%20Study/Aspen%20Lodging%20Sector%20Demand%20and%20Economics%20Report6.13.2013.pdf
http://www.aspencommunityvision.com/page_1
http://www.aspencommunityvision.com/page_1
http://www.census.gov/quickfacts/table/PST045215/0803620
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Aspen Pitkin Airport 
Roaring Fork Transportation Authority (RFTA) 
City of Aspen Transportation Department  
City of Aspen / Pedestrian & Biking Comprehensive Plan 
 
Some of the specific initiatives found within include:  
 

 Aspen/Pitkin County Airport Master Plan (Terminal Redevelopment) 

 Elected Officials Transportation Commission (EOTC) / Partnerships 

 County & city cooperation on transportation connectivity  

 Traffic reduction  

 Parking optimization  

 Downtown Enhanced Pedestrian Plan 

 Bike-ability & walkability 

 We-Cycle Program 
 
These are but a few of the organizations, programs, and initiatives that support Tourism Access, 
Lodging, & Mobility outcomes and associated key performance measures. 

 

http://www.aspenairport.com/
http://www.aspenairport.com/
http://www.rfta.com/
http://www.aspenpitkin.com/Departments/Transportation
http://www.aspenpitkin.com/Departments/City-Council/Bike-and-Pedestrian-Plan/


 

 

 

TOURISM ACCESS, LODGING, & MOBILITY 

Short Term Beds (Pillow Count) 
 
 
 

What is it? Why is it important?  
The total number of short term beds or “bed base” may be expressed in terms of the number of units and/or pillows for traditional 
lodging (hotels/lodges), as well as, for condos and private homes. For the purposes of this report, the total pillow count is used as the 
most representative of total capacity. Short term means those beds reserved for relatively short term guests (up to 30 days). The total 
number of lodging pillows represents the capacity for lodging. Additional lodging capacity and inventory afforded through such channels 
as Airbnb are unaccounted for in these totals. Understanding the lodging market and size to meet visitor expectations is key to making 
sure the right products, services, and value at all levels (deluxe, moderate, economy) match respective visitor expectations and demands. 
This is a critical element of economic sustainability for a visitor based economy such as Aspen.  

 What does the data/trend say?  
According to Destimetric Lodging Reports (2009-2015) data1, the total pillow count of Aspen Lodging decreased by 2% in that period. In 
2015 the total pillow counted reported was 9,193. The total number of short term beds (pillow count) for the deluxe category dropped 
from 5,804 to 5,034, or about 15%. The moderate category saw the most growth from 3,213 to 3,773 pillows, or roughly 15%. The 
economy category increased slightly from 368 pillows to 386 pillows, or about 5%.  During this same 5-year period, the overall 
composition appears to have shifted most significantly in the direction of the moderate category.  

  

Targets  
There is currently no target set for this measure. 

Data Sourcing & Considerations  
Since pillow counts by category (deluxe, moderate, economy) are self-reported to Destimetrics by the property management 
companies, there is a fair amount of variability in the total numbers.  As for the data above, this is most apparent in the 
difference between the 2012 pillow count numbers as compared to 2009 and 2015 respectively. In the deluxe category, there 
is significant difference between the 2009 & 2015 pillow counts as compared to that of 2012. Additionally, the M 
Trip/Destimetrics Reports are prepared every three years.  If this measure is to be maintained each year, it may be necessary 
to use the Rocky Mountain Lodging Report, which only measures a sample of the lodges in Aspen. Airbnb lodging capacity is 
not included in above totals. 

Sources: [1] Destimetrics Aspen Lodging Inventory Reports (2009-2015) [Photo] Babbie, Sheila. 2016 
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Figure 1. Short Term Beds - Pillow Count (2009-2015)
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TOURISM ACCESS, LODGING, & MOBILITY 

Occupancy Rates 
 

What is it? Why is it important?  
In Aspen, as with most resort destinations, occupancy rates are a good indication of supply and demand of lodging options available 
at different times (peak/off peak). Occupancy is one of the three main indices used in of Hospitality Revenue Management along 
with Average Daily Rate (ADR) and Revenue Per Available Room (RevPAR). It is the percentage of all units in the hotel (lodging) that 
are occupied at a given time1. Occupancy rates are important to various stakeholders because they provide a relatively good 
indication of the “health” of lodging offerings in terms of anticipated cash flows/revenue, as well as, availability at the desired 
quality and price for the time of year.  

What does the data/trend say? 
The seasonality of Aspen’s tourist based economy is evident in the occupancy and room rate information over the years, with the 
highest occupancy rates in December through March and June through August2. The properties represented by the data range from 
small to large hotels/lodges and span the economy, moderate, and deluxe segments. Occupancy is calculated as the total number of 
occupied rooms divided by the total number available rooms, and is expressed as a percentage. According to Destimetrics Aspen 
Seasonal Outlook Report (2015)3, the occupancy rates during peak times consistently sits between 75% and 80%. At off peak times 
it drops to 23.5%3. Due to the economic downturn starting in 2008, Aspen and the entire state saw a decline in occupancy in 2009 
and 2010. The data shows that it has since rebounded to pre-recession levels4. 

 

Targets 
There is currently not target set for this measure. 

Data Sourcing & Considerations  
The M Trip/Destimetrics Reports are prepared every three years.  If this measure is to be 
maintained each year, it may be necessary to use the Rocky Mountain Lodging Report, 
which only measures a sample of the lodges in Aspen. 

Sources: [1] Hotel Industry Terms to Know. Hotel News Now. March 2015. Via Link: http://hotelnewsnow.com/articles/6217/Hotel-Industry-Terms-to-Know. American Hotel & Lodging Educational Institute.  Retrieved May 2016. [2] 
Destimetrics Aspen Seasonal Outlook Report (2015) [3] Ibid. [Photo] Babbie, Sheila. 2016.  

0%

20%

40%

60%

80%

100%

2007 2008 2009 2010 2011 2012 2013 2014 2015

O
cc

u
p

an
cy

 R
at

e

Year
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TOURISM ACCESS, LODGING, & MOBILITY 

Value for Price for Lodging 
 What is it? Why is it important?  

Universally, the Value for Price for Lodging is the value of accommodations for the money paid. As per Aspen Chamber Resort 
Association (ACRA) value is defined largely by the following attributes: Friendliness of Lodging Employees; Cleanliness / 
Housekeeping; Overall Satisfaction with Lodging Property; Overall Quality of Lodging; Appearance of Property; Age and Upkeep 
of Property; and Room Quality1. Creating quality accommodation plays a vital role within the visitor economy, particularly, as 
consumers today have high expectations with regards to their travel and lodging experience.  

What does the data/trend say? 
Every two years ACRA conducts a Summer Survey on a sampling of Aspen visitors. Among the questions, it asks visitors on their 
level of trip satisfaction, including a value of accommodation based on price paid. ACRA uses an Intercept Survey with a possible 
follow-up survey after the trip2. The individuals surveyed rate attributes based on a scale from 1 (poor) to 10 (excellent). From 
2006 to 2014, the average ratings for Value for Price for Lodging was 8.16. During the same period there has been a slight 
increase in the rating from 8 to 8.4 in 2010 with a return to 8 by 20143. While this data represents a limited sample of the overall 
visitor population, it is somewhat representative of how visitors perceive the value of lodging as per the attributes listed above.  

  

Targets  
There is currently no target set for this measure.  

Data Sourcing & Considerations   
The Aspen Chamber of Commerce (ACRA) surveys summer visitors every second 
year. The population of those surveyed represents only a sampling of the summer 
visitor population. 

Sources [1] ACRA Summer Survey (2014). Retrieved April 2016. [2] Ibid. [3] Ibid. [Photo] Courtesy Kolacek, Zbynek. 
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TOURISM ACCESS, LODGING, & MOBILITY 

Total Non-Stop Airline Routes/Trips to Aspen 

 

What is it? Why is it important?  
Aspen is situated in a relatively remote area of the Rocky Mountains' Sawatch Range and Elk Mountains on the Western Slope, 
11 miles west of the Continental Divide.1 In order for it to be viable as a tourist destination it must be accessible to its visitors. 
Aspen–Pitkin County Airport (ASE), also known as Sardy Field, is a county-owned public-use airport located three nautical miles 
(6 km) northwest of the central business district of Aspen in Pitkin County, Colorado.2 Air travel tends to be a dominant mode of 
transportation for Aspen visitors especially for those travelling a long distance. The primary routes serving Aspen are Los 
Angeles, San Francisco, Denver, Atlanta, Houston, and Chicago.3 Achieving the optimal number of non-stop (direct) commercial 
airline routes and trips to Aspen by month (peak/off peak) is important as it provides access, convenience, and affordability for 
visitors from across the country and the world.  

What does the data/trend say? 
According to Destimetrics data4, the average number of routes per year was 4.74 (2005–2016). There was some variation 

throughout the years with a steady increase to 6.7 by 2015.  From 2005 to 2016 the average maximum trips per month was 751 

and average minimum trips per month was 171.  The change in the number of routes/trips over the years is due in part to 

airport and airplane capacity with the goal to achieve the optimal level throughout the year and on a seasonal basis.   

 

Targets 
There is currently no target set for this measure.  
 
 

Data Sourcing & Considerations  
Stay Aspen Snowmass provided the Destimetrics data. The city will require updated 
access to the Destimetric system and know how in order to produce this data 
accurately in the future. Outside expertise may be required.  

Sources: [1] About Aspen Location via link: https://en.wikipedia.org/wiki/Aspen,_Colorado. Retrieved April/July 2016. [2] Aspen Pitkin Airport Website/About via link: http://www.aspenairport.com/about-aspen-airport/history. 
Retrieved April 2016. [3] Ibid. [4] Destimetrics Data via Stay AspenSnowmass. See multiple emails from B. Tomcich dated: March/April 2016 [Photo] Holder, Michelle. 2016. 
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TOURISM ACCESS, LODGING, & MOBILITY 

Number of Commercial Airlines Serving Aspen  

 

What is it? Why is it important?  
This is the number of non-stop (direct) commercial airlines serving Aspen by month (represented in an 
annualized average). With increasing commercial air access (direct or through partner alliances) air travel 
is no longer a luxury commodity. One of the potential benefits of more airlines serving an area like Aspen 
is that the increase of access can spur demand. This allows airlines to operate larger, more efficient 
aircraft and to spread end point fixed costs over a larger number of passengers. With a large and regular 
flow of passengers, airlines can use an aircraft large enough to produce the low unit costs necessary to 
charge a competitive fare. 
What does the data/trend say? 
From 2005 – 2016, the total number of commercial airlines serving Aspen remained relatively steady over 
the years with an annual average of approximately 2 1 In May of 2007, the Aspen-Pitkin airport was closed 
for a runway widening project which dropped the annual average to about 2 with an increase in 2012 to 
about 4.2The change in the number of commercial airlines over the years is due in part to airport and 
airplane capacity with the goal to achieve the optimal level throughout the year.  

    
Targets 
There is currently no target set for this measure.  
 
 

Data Sourcing & Considerations 
Stay Aspen Snowmass provided the Destimetrics data. The city will require 
updated access to the Destimetric system and know how in order to produce this 
data in the future. Outside expertise may be required for accurate retrieval of the 
data.  

Sources: [1] Destimetrics Data via Stay Aspen Snowmass. B. Tomcich. See multiple emails dated: March/April 2016. [2] Ibid. [3] Map graphic: Via link: 
http://www.aspenchamber.org/sites/default/files/images/AspenFlightMap_VP_072213-600.jpg. Retrieved March 2016.  
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TOURISM ACCESS, LODGING, & MOBILITY 

Qualitative Assessment of Walkability, Bikeability, & Transit 

What is it? Why is it important?  
A walkability, bikeability, and transit rating is a qualitative assessment of the ease by which a community and/or its visitors can take advantage of 
walking, bicycling, and public transit. Accessible, alternative forms of mobility are important for safety as well as quality of life and visitor experience. 
These factors impact a visitor or resident’s attraction to a place and thereby contribute to its environmental, economic, and social sustainability. 
Walking, cycling, and bussing can reduce congestion, pollution (GHG emissions), and noise, while improving the quality and care of movement in and 
between public places and spaces. These modes of transit also promote greater independence of travel for all ages, encourages an active lifestyle, 
and enhances the overall visitor and residential experience.   
What does the data/trend say?  
The City has made efforts to improve alternate transit access and availability. In 2012, Council designated one of its Top Ten Goals toward creating a comprehensive Bike and 
Pedestrian Master Plan. Ultimately, it’s primary goal “is to make movement around downtown a more pleasant, safe and efficient process for all modes of traffic.”1 The City’s 
Complete Streets Policy was established to make streets accessible for everyone. This means that “streets are designed and operated to enable safe access for all users. Pedestrians, 
bicyclists, motorists, and public transportation users of all ages and abilities are able to safely move along and across a complete street.”2 The City also uses a qualitative assessment of 
connectivity of community infrastructure in new developments, to further encourage walking, biking, and use of public transit.1 Key stakeholders rated Aspen’s walkability, bikeability, 
and transit as follows:    

 Walkability: In the 2015 City of Aspen’s Citizen Survey (p. 11), respondents rated pedestrian/bike trail attributes 89.75 out of 
100.3 Future iterations of this measure may display trail usage data, walk scores (to demonstrate relative proximity to 
amenities), and  infrastrucuture and safety elements.   

 

 Bikeability: The League of American Bicyclists has designated Aspen as a Bicycle Friendly Community at the SILVER level. The 
evaluators determined that “Aspen is taking steps to address the needs of bicyclists. For example, Aspen recently 
implemented a policy to engineer streets with consideration of bicyclists including the Complete Streets policy. All schools 
have Safe Routes to schools programs. Education classes on safe cycling are offered in the community regularly. The city 
promotes community rides and commuter challenges to encourage cycling as a form of mobility.”4 

 

 Transit: Aspen has a comprehensive free transit system that provides frequent and convenient service. There are currently 9 
free transit routes that cover the city core and surrounding area depending on the season. According to the RFTA website, 
RFTA has received numerous awards, including the “Best Mass Transit System of North America” by Mass Transit Magazine 
and the best “Large Transit Agency of the Year” from Colorado Association of Transit Agencies. In 2012, RFTA received the 
White House Champions of Change Transportation Innovator Award. In 2014, RFTA received the Federal Transit 
Administrator’s Outstanding Public Service Award and a SHIFT Sustainability Award.5  

Targets  
There are currently no targets set for these measure(s).  

Data Sourcing & Considerations  
Quantitative data on walkability, bikeability, and transit ratings is limited. The City of Aspen Parks Department tracks trail 
usage data which may be used in a future iteration of this measure. Before doing so, a statistically valid methodology for 
collecting, analyzing, and reporting the data is needed. Otherwise, the reference of governing documentation, 
implementation actions, qualitative statements, certifications/awards, and related survey data were used to give a holistic 
idea of relative performance in these areas at this stage. 

Sources: [1] City of Aspen Website/Council Webpage/Bike and Pedestrian Plan Retrieved on 07.11.16 via http://www.aspenpitkin.com/Departments/City-Council/Bike-and-Pedestrian-Plan. [2] Ibid. [3] Citizen’s Survey 2015, p. 11 
[4] League of American Cyclists. Bicycle Friendly Community Application/Feedback Report. 2012, p. 1 [5] RFTA Website/About. Via link: http://www.rfta.com/about-rfta/. June 2016 [6] [Photo] Babbie, Sheila. 2016 

http://www.rfta.com/about-rfta/

